Case Study Template (STAR)
Result Headline
Write one line that states the outcome, for example: Redesigned a booking flow and cut drop-off by 30 percent. This is the first thing a prospect reads.
Result headline: ________________________________
Hero image caption: ________________________________
Situation
In two or three sentences, describe who the client was and the context. Keep it brief; the prospect cares about the problem, not a company biography.
Client and context: ________________________________
Task
State the specific problem or goal you were hired to address. Make it a problem your ideal client recognizes in themselves.
The problem or goal: ________________________________
Action
Tell the story of the key decisions and steps you took. Aim for three to five process beats, each with an image where possible, not a feature list.
Process beat 1: ________________________________
Process beat 2: ________________________________
Process beat 3: ________________________________
Process beat 4 (optional): ________________________________
Result
Show the outcome with at least one number and, ideally, a before-and-after and a client quote with name, role, and company.
Key result metric: ________________________________
Before-and-after note: ________________________________
Client testimonial (name, role, company): ________________________________
Call to Action
End with one specific next step, for example: Book a free 20-minute call and I will send a quote within two days.
Primary call to action: ________________________________
