LinkedIn Profile Rebuild Worksheet
Positioning
Write the single offer and single ideal client that will shape every word of your profile. Narrowing on purpose makes referrals easier and lets you charge more.
One-line positioning statement: ________________________________
Ideal client (specific group): ________________________________
Outcome they pay for: ________________________________
Your core service: ________________________________
Headline and Banner
Draft the most-seen text you own. Use the formula What you do | for who | proof or outcome, and treat the banner as a billboard restating your offer.
Headline (up to 220 chars): ________________________________
Banner offer line: ________________________________
Banner outcomes (two or three): ________________________________
Banner call to action: ________________________________
About Section
Write a short sales page in first person aimed at your ideal client, following hook, problem, proof, offer, call to action. Remember only the first two or three lines show before see more.
Hook (lines 1 to 2): ________________________________
Problem paragraph: ________________________________
Proof (two to three lines with a result): ________________________________
Offer paragraph: ________________________________
Call to action and contact method: ________________________________
Featured and Proof
Curate three to five items that move a visitor toward hiring you. Refresh this every quarter so the freshest proof is on top.
Case study or results post: ________________________________
Link (book a call, portfolio, or resource): ________________________________
Social proof item (testimonial or popular post): ________________________________
Three recommendations to request from past clients: ________________________________
